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I N T R O D U C T I O N
The latest HotelHub Index for Q2 2024 is
testament to the resilience and agility of our
customers. With overall transaction
volumes up 7% on the same period last year,
it is clear that businesses have not been
deterred from travelling, despite facing
rising costs and geopolitical instability. 

Instead, the trends we are seeing suggest a
more intentional approach to managing
travel. Uncertainty has become the status
quo in the past few years and businesses
are responding by putting in robust
measures to mitigate the effects.
Anecdotally, we are hearing that travel
spending is increasingly under scrutiny and
subject to more levels of sign-off — and the
19% increase in booking lead times we have
seen this quarter seems to confirm that.

While some may see this as a conservative
and restrictive approach, it also presents
many positive opportunities. A more
considered approach to the trips taken is
likely to result in more productive meetings, 

giving businesses the confidence to allocate
budget to travel. 

And more forward planning means more
time to take advantage of the considerable
savings that can still be found with the right
tools. HotelHub’s re-shopping solution, Rate
Optimiser, is currently finding better rates
for around 20% of existing bookings with
average savings of more than $90 (USD) per
booking. Imagine the savings with longer
lead times.

With accommodation provision set to be a
key growth area for travel management
companies, HotelHub is focused on
supporting our partners to navigate these
changes with smart, adaptable technology
that capitalises on the opportunities ahead.

Chief Executive Officer

M E T H O D O L O G Y

The following report focuses on trends in hotel
bookings made for the purpose of business travel
and has been compiled through analysis of data
from all hotel transactions processed using
HotelHub technology between January 2022 -
June 2024.

The data includes bookings made via HotelHub’s
proprietary booking tool as well as via online
booking tools receiving an API feed from
HotelHub.  

HotelHub

C O U N T R I E S
C O V E R E D :

B O O K I N G S  A N A L Y S E D :

17,818,458

H O T E L  R E V E N U E  B O O K E D  ( U S D ) :

$7.77 billion

179 2.19m+
B O O K I N G S  I N

Q 2  2 0 2 4 :
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Analysis of more than 2 million hotel

bookings made via HotelHub technology in

the second quarter of 2024 points to

businesses taking tighter control of travel

budgets and shifting to more intentional

travel in the face of uncertainty.

C A U T I O U S  B U T  C O N T I N U I N G
T O  T R A V E L

Overall booking volumes via HotelHub were

up almost 7% in Q2 2024, compared to Q2

2023, suggesting that the financial and

geopolitical climate is not dissuading

corporates from travelling for business.

However, one significant shift revealed by this

quarter’s index is that booking lead times are

increasing. 

In Q2 2024, bookings were made, on average,

16.68 days prior to check-in, up from 14.04 days

in Q2 2023 — an increase of 18.8%. This change

is even more marked for domestic bookings,

jumping by almost 23% from 12.22 days in Q2

2023 to 14.97 days between booking and

arrival in Q2 2024. Meanwhile, lead times for

international bookings, which are traditionally

longer, are up 2 days from 18.75 days in Q2

2023 to 20.75 days in Q2 2024, representing a

10.7% increase.  This variation in booking lead

times is indicative of businesses taking a more 

prudent approach to travel, suggesting

that fewer last-minute trips are being

taken. Instead, corporates are likely

planning further in advance to mitigate

costs and to ensure the trips taken are

justified.

4 H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

Our findings also reveal that average stay

lengths have changed little in the post-

pandemic years, sitting consistently

around 2.5 days since 2022. With

widespread hybrid working models,

organising trips to coincide with days in

the office is a clear consideration for travel

planners.

S T A Y S  R E F L E C T
H Y B R I D  O F F I C E  H O U R S
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While inflation remains a concern for

business travel, HotelHub’s findings suggest

that the steep rate increases which have

marked the industry over the past couple of

years are starting to slow down. 

M O R E  M O D E R A T E  R A T E
I N C R E A S E S

In New York, the average rate booked in

Q2 was $432 per night, up 5% from $411 in

the same period last year; however, this is

a considerable improvement on the

almost 12% increase observed in Q1 2024.

3.63%

I N  Q 2  2 0 2 4 ,  T H E

A V E R A G E  R A T E  P E R

N I G H T  H A S  I N C R E A S E D

C O M P A R E D  T O  Q 2  2 0 2 3

Rates in many major centres of

commerce remain much higher than the

worldwide average but, on the whole, the

year-on-year increases noted in previous

periods are also shrinking. 

Meanwhile some key business

destinations have recorded almost

negligible changes between the second

quarters of 2023 and 2024, including

Stockholm and Chicago which showed no

change in their average rates ($199 and

$317 respectively) and Paris which went

from an average of $251 in Q2 2023 to

$250 in the same period this year.

Between April and June this year, the global

average nightly rate booked was $189 (USD).

That is just 3.63% up on the same period in

2023 – a significantly smaller increase than

the 9.64% observed between Q2 2022 and Q2

2023 or the 7.92% recorded in Q1 2024.
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Based on all transactions made in Q2 (Apr - Jun) 2022 - 2024.
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A P R J U NM A Y

18.8%

O V E R A L L
B O O K I N G  L E A D
T I M E S  A R E  U P

B Y

C O M P A R E D  T O
Q 2  2 0 2 3
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A V E R A G E  L E A D
T I M E  F O R  A L L
B O O K I N G S  I N

Q 2  2 0 2 4 :

16.68 DAYS

I N T E R N A T I O N A L
B O O K I N G  L E A D

T I M E S  I N C R E A S E D :

2 DAYS
C O M P A R E D  T O

Q 2  2 0 2 3
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A P R J U N EM A Y

A V E R A G E
L E N G T H  O F

S T A Y  F O R
A L L

B O O K I N G S
I N  Q 2  2 0 2 4 :

2.47
DAYS
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4 S T O C K H O L M ,  S W E D E N

5 R O M E ,  I T A L Y

6 H E L S I N K I ,  I T A L Y

7 C O P E N H A G E N ,  D E N M A R K

10 B E N G A L U R U ,  I N D I A

8 M A D R I D ,  S P A I N

9 M I L A N ,  I T A L Y

2 N E W  Y O R K ,  U S A

3 P A R I S ,  F R A N C E

1 L O N D O N ,  U K

4 I N T E R C O N T I N E N T A L

5 B E S T  W E S T E R N

2 H I L T O N  G R O U P  

3 A C C O R  H O T E L S

1 M A R R I O T T  B O N V O Y

1

H O T E L  N I A ,
A U T O G R A P H
C O L L E C T I O N

Menlo Park CA, USA

2

C I T I Z E N  M
M E N L O  P A R K

Menlo Park CA, USA

3

L E O N A R D O  R O Y A L
H O T E L  L O N D O N  S T
P A U L ’ S

London, UK

4

F A I R M O N T
R O Y A L  Y O R K

Toronto, Canada

5

S C A N D I C  G R A N D
C E N T R A L  H E L S I N K I

Helsinki, Finland

D E S T I N A T I O N S
Based on all transactions made in Q2 2024.

T O P  1 0  M O S T  B O O K E D
C I T I E S

T O P  5  M O S T  B O O K E D
H O T E L  C H A I N S

T O P  5  M O S T  B O O K E D
H O T E L S
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R A T E  T R E N D S
Based on all transactions made in Q2 (Apr - Jun)  2022 -  2024. Rates listed in USD.
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A V E R A G E
R A T E  P E R
N I G H T  I N  Q 2
2 0 2 4 :

$189

I N C R E A S E  I N
Q 2  2 0 2 4
C O M P A R E D
T O  Q 2  2 0 2 3 :

3.63%

A
V

E
R

A
G

E
 R

A
T

E
 B

Y
 R

E
G

IO
N Q 2  2 0 2 4

$ 2 1 8

$ 1 7 9

$ 1 5 7

$ 1 6 6

$ 1 0 9

A V E R A G E  H O T E L
R A T E S :  T O P  1 0  C I T I E S

$ 2 8 6
$ 3 0 7

$ 3 3 0

L O N D O N

B E N G A L U R U

N E W  Y O R K

P A R I S

S T O C K H O L M

R O M E

H E L S I N K I

C O P E N H A G E N

M A D R I D

M I L A N

$ 3 8 9
$ 4 1 1

$ 4 3 2

$ 2 1 2
$ 2 5 1
$ 2 5 0

$ 1 7 0
$ 1 9 9
$ 1 9 9

$ 1 7 3
$ 2 0 1

$ 1 9 7

$ 1 5 3
$ 1 6 1
$ 1 6 2

$ 1 9 2
$ 2 1 1
$ 2 1 3

$ 1 6 6
$ 1 8 6

$ 2 2 5

$ 1 8 7
$ 2 3 3

$ 2 2 0

$ 1 0 0
$ 1 2 3

$ 1 3 5

1 0 H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

21.39%
C O M P A R E D  T O
Q 2  2 0 2 3
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O V E R A L L  S P E N D
P E R  B O O K I N G  I N
T H E  M I D D L E  E A S T /
A F R I C A  I S  D O W N
B Y
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I N C R E A S E  I N
Q 2  2 0 2 4
C O M P A R E D
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2.73%
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17%
V S  Q 2  2 0 2 3



A V E R A G E  R A T E S  B Y  C I T Y
Based on all transactions made in Q2 2024. Rates listed in USD.

A M S T E R D A M A T L A N T A

Q 2  2 0 2 3  A V G  R A T E :  $ 2 6 2 Q 2  2 0 2 3  A V G  R A T E :  $ 2 2 0

B E N G A L U R U B E R L I N

Q 2  2 0 2 3  A V G  R A T E :  $ 1 2 3 Q 2  2 0 2 3  A V G  R A T E :  $ 1 8 2

B R U S S E L S C A P E  T O W N

Q 2  2 0 2 3  A V G  R A T E :  $ 2 1 4 Q 2  2 0 2 3  A V G  R A T E :  $ 1 3 9

C H I C A G O C O P E N H A G E N

Q 2  2 0 2 3  A V G  R A T E :  $ 3 1 7 Q 2  2 0 2 3  A V G  R A T E :  $ 2 1 1

D U B A I F R A N K F U R T

Q 2  2 0 2 3  A V G  R A T E :  $ 1 9 3 Q 2  2 0 2 3  A V G  R A T E :  $ 1 8 5

$ 2 6 7 $ 2 8 0 $ 2 6 6

$ 1 5 3 1 3 0 $ 1 2 2

$ 2 2 6 $ 2 0 9 $ 2 1 9

$ 2 5 8

$ 3 5 6 $ 3 3 9

$ 2 2 6 $ 1 9 5
$ 1 5 3

$ 1 8 6 $ 1 8 9 $ 2 1 7

$ 2 0 1 $ 2 2 7 $ 2 0 0

$ 1 7 5 $ 1 8 5 $ 2 0 9

$ 1 5 4 $ 1 2 6 $ 1 4 2

$ 1 9 0 $ 2 1 6 $ 2 3 4

1 2 H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N



1 3H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

H E L S I N K I H O N G  K O N G

Q 2  2 0 2 3  A V G  R A T E :  $ 1 6 1 Q 2  2 0 2 3  A V G  R A T E :  $ 2 9 7

H O U S T O N L O N D O N

Q 2  2 0 2 3  A V G  R A T E :  $ 2 0 5 Q 2  2 0 2 3  A V G  R A T E :  $ 3 0 7

L O S  A N G E L E S M A D R I D

Q 2  2 0 2 3  A V G  R A T E :  $ 2 7 7 Q 2  2 0 2 3  A V G  R A T E :  $ 1 8 6

M E X I C O  C I T Y M I L A N

Q 2  2 0 2 3  A V G  R A T E :  $ 1 6 2 Q 2  2 0 2 3  A V G  R A T E :  $ 2 3 3

M U M B A I M U N I C H

Q 2  2 0 2 3  A V G  R A T E :  $ 1 3 9 Q 2  2 0 2 3  A V G  R A T E :  $ 2 0 4

$ 1 5 7 $ 1 6 1 $ 1 6 7

$ 2 7 0 $ 2 5 9 $ 2 4 7

$ 1 8 9 $ 1 9 9 $ 1 8 2

$ 3 0 5
$ 3 4 4 $ 3 4 1

$ 2 4 5

$ 3 2 6
$ 2 5 6

$ 2 1 9 $ 2 2 8 $ 2 2 8

$ 1 7 6 $ 1 7 9 $ 1 7 1
$ 2 3 2 $ 2 1 6 $ 2 1 1

$ 1 3 3 $ 1 4 7 $ 1 2 6
$ 1 8 0

$ 2 1 2 $ 2 2 3

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U NA P R M A Y J U N



N E W  Y O R K P A R I S

Q 2  2 0 2 3  A V G  R A T E :  $ 4 1 1 Q 2  2 0 2 3  A V G  R A T E :  $ 2 5 1

R O M E S E A T T L E

Q 2  2 0 2 3  A V G  R A T E :  $ 2 0 1 Q 2  2 0 2 3  A V G  R A T E :  $ 2 5 1

S H A N G H A I S I N G A P O R E

Q 2  2 0 2 3  A V G  R A T E :  $ 1 7 9 Q 2  2 0 2 3  A V G  R A T E :  $ 2 7 1

S T O C K H O L M S Y D N E Y

Q 2  2 0 2 3  A V G  R A T E :  $ 1 9 9 Q 2  2 0 2 3  A V G  R A T E :  $ 1 9 3

T O K Y O T O R O N T O

Q 2  2 0 2 3  A V G  R A T E :  $ 2 9 5 Q 2  2 0 2 3  A V G  R A T E :  $ 3 0 5

$ 3 9 4

$ 4 7 4
$ 4 2 7

$ 2 2 8
$ 2 6 9 $ 2 5 5

$ 1 8 6
$ 2 2 0

$ 1 8 5
$ 2 4 3

$ 3 1 7 $ 3 1 5

$ 1 7 3 $ 1 8 7 $ 1 5 7

$ 2 6 3 $ 2 6 0 $ 2 5 2

$ 1 8 6 $ 2 1 6 $ 1 9 5 $ 1 9 5 $ 1 9 8 $ 1 9 6

$ 2 9 7 $ 3 1 0
$ 2 7 5 $ 2 5 3

$ 2 9 2 $ 2 8 4

1 4 H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N

A P R M A Y J U N



3x
A V E R A G E
I N C R E A S E  I N
H O T E L
A T T A C H M E N T

O F  I N C E N T I V E S  &
C O M M I S S I O N S

R E T A I N E D  B Y  T M C S

100%

10
F R O M  S E A R C H  T O  B O O K I N G
W I T H  H O T E L C O N N E C T

seconds

110K+
R O O M  N I G H T S
B O O K E D  P E R

D A Y  

2.6m
U N I Q U E  H O T E L S

L I S T E D

ISO
27001

A C C R E D I T E D

$90
A V G  R A T E
O P T I M I S E R
S A V I N G
P E R
B O O K I N G

250+
E M P L O Y E E S

7.75
B O O K I N G S
P R O C E S S E D
I N  2 0 2 3

million

H O T E L H U B  I N D E X  2 0 2 4 :  Q 2

A B O U T  H O T E L H U B

O U R  M I S S I O N  I S  T O  H E L P  T R A V E L

M A N A G E M E N T  C O M P A N I E S

I N C R E A S E  H O T E L  A T T A C H M E N T

R A T E S  A N D  G E N E R A T E  M O R E

B O O K I N G  R E V E N U E  V I A  O U R

P I O N E E R I N G  T E C H N O L O G Y .  

1 5

With full commercial autonomy and a

consistent booking experience across all

markets and points of sale, our customers

are empowered to manage their hotel

strategy exactly how they want, using the

tools they want.

By consolidating content, reporting and

payment tools into an end-to-end booking

solution, we unlock greater efficiency and

complete data visibility.

A G E N C Y  B O O K I N G  T O O L

T R A V E L L E R  B O O K I N G  T O O L

H O T E L H U B  A P I

A L L O C A T I O N  M A N A G E M E N T

P L A T F O R M  I N T E G R A T I O N S

P A Y M E N T  &  R E V E N U E
M A N A G E M E N T

R A T E  O P T I M I S E R

F E A T U R E S :
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